
These are crucial questions to consider when undertaking a major home renovation or self-build project.

Business Profiles are positioned at the beginning of the Building & Renovating Guide. They showcase the 
quality of design talent we have in Scotland and inspire our readers when deciding how to design and build 
their home or extension.

A Business Profile is made up of a two-page spread and enhanced listing – plus exposure 
on our website and digital edition for twelve months.

The total cost for the twelve-month package is only £1100 plus VAT including design.

Business Profiles are designed by the Homes & Interiors Scotland editorial team in the style of an editorial 
spread. The deadline is 3rd July.

This is a great opportunity for you to present your company to our readers. To discuss the opportunity 
please contact:

Lorna Flynn

T: 0141 567 6029  E: lorna.flynn@peeblesmedia.com

What we need:
1 High-res company logo

2 Company address, telephone, 
 email, web address

3 Ten high-res images (300dpi at 15cm) to 
 include internal, external and detail shots. 
 The more varied the shots the better

4 Answers to the following:

 • What is your customer looking for? (50-80 words)

 • What makes your company the best? (50-80 words)

 • What has been the biggest design challenge to date?  
   (50-80 words)

 • What innovations should readers know about?  
   (50-80 words)

 • Five top tips for readers (50-80 words)

 • One word to sum up your business…

Deadline: Friday 3rd July
Emailed to editorial:
gillian.welsh@peeblesmedia.com
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What is your design ethos?
“Successful projects 
are the result of a clear 
understanding of our 

customers’ desires and requirements, 
together with an intimate appreciation 
of the unique characteristics of a site or 
place,” says Neil Sutherland Managing 
Director of MAKAR. “Design is a 
problem-solving activity. The process 
we follow avoids compromising our 
customers’ needs and the special features 
of a place while delivering simple and 
elegant solutions. For us, good intentions 
are not enough; we are only satisfied 
when the intended design is a delivered 
reality enjoyed by the customer.”
    
Are you working with any design 
innovations?
“We are particularly experienced in the 
use of locally sourced timber in our work. 
Timber is the only renewable construction 

material and it is abundant yet under-
valued across Britain. At present we are 
undertaking research into increasing 
the use of timber and timber products 
in the houses we build while decreasing 
the embodied energy to whole house 
systems. The most significant innovation 
we are perfecting at the moment beyond 
healthy sustainable materials is our off-
site manufacture processes. This unique 
way of working and delivering homes and 
places aims to give the customer certainty 
over quality, programme, workmanship 
and cost.”

What inspires your designs?
“We are inspired by helping our 
customers to produce beautiful, healthy 
and comfortable living environments. Our 
customers have one thing in common: 
they are all dedicated to living in high-
quality, inspiring places. At MAKAR, 
we believe the way in which we design, 

manufacture, assemble and hand over 
houses is significant to the overall success 
for all those involved with a project. We 
therefore believe in creating meaningful 
work for our teams of designers, 
manufacturers and tradesmen. The 
inspired work of skilful people leads to 
inspired outcomes.”

Tell us about you biggest design 
challenges 
“Houses and environments fit for the  
21st century are quite different from 
those of even a few decades ago. 
There has been a revolution in the 
quality standards in relation to energy 
performance and comfort over the 
last few years. The challenges we face 
are related to encouraging the many 
organisations, officials and groups 
involved in the built environment to aim 
for the highest standards at all times. We 
believe there is a connection between 
the means and the ends, and that it is 
only possible to have different outcomes 
if processes evolve and are utilised in 
design, manufacture and delivery.”

What should potential clients know about 
your business? 
“We are unique in offering a one-stop 
shop for high quality design leading 
to the drama-free delivery of inspiring 
houses and places. Our business is 
customer-focused and we exist simply 
because we believe great houses and 
places are essential to healthy lifestyles 
and encouraging human potential.” r

Determined to give its clients inspiring homes, this Inverness-based firm 
focuses on achieving the highest standards at all times

Clachandreggy 
Dores Road, Torbreck 

Inverness IV2 6DJ
01463 709993

info@makar.co.uk
www.makar.co.uk

“Our unique way of working aims 
to give the customer certainty over 
quality, programme, workmanship 

and cost”

FIVE WORDS THAT SUM UP
YOUR BUSINESS:

MAKAR designs and delivers 
architecture

Meet your makar [Clockwise from left] Caldwell Grace House, Comrie, 
Perthshire; Di Rollo House, Ullapool, Sutherland; 
Onwin House, Balnafoich, Inverness 
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Business Profile 
Which Architect? Which Builder? Which company?
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